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Lima tahun terakhir stand-up comedy sangat popular di Indonesia, 
walaupun comedy sejak dari tahun 1950 sudah muncul di Indonesia. Pada tahun 
1950 komedi biasanya dilakukan ber-trio yang mana lawakan selalu per-group. 
Bedanya pada saat ini comedy lebih booming dengan stand-up comedy, yaitu 
lawakan tunggal yang biasa lebih menceritakan hal keresahan yang ada dalam 
hidupnya. Saat ini stand-up comedy menjadi sorotan masyarakat karena komika 
sering melemparkan leluconan yang membuat netizen geram melalui materi yang 
disampaikan menyinggung unsur sensitif sampai ke Dark Jokes. Maka dari itu 
penulis ingin menyampaikan informasi nilai berita, yang mana menginformasikan 
kepada masyarakat yang ingin belajar dalam stand-up comedy, maupun komika 
yang sudah terjun di dunia stand-up comedy. Melalui podcast tentang cara 
penyampaian materi yang beretika dalam ber-stand-up comedy melalui podcast. 


















The last five years stand-up comedy is very popular in Indonesia, since comedy 
since 1950 has appeared in Indonesia. In 1950 comedy was usually done in trios 
where the jokes were always in groups. The difference at the moment is that comedy 
is more booming with stand-up comedy, which is a single comedy which is more 
popular in terms of the unrest in escaping. Currently stand-up comedy is in the 
public spotlight because comics are often handed over which makes netizens furious 
through material that is delivered insensitively offensive to the Dark Jokes. 
Therefore the author wants to convey information about news values, which convey 
to the public who want to learn in stand-up comedy, as well as comics that have 
been involved in stand-up comedy in the world. Through podcasts on how to deliver 
ethical material in stand-up comedy through podcasts. 
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